
 

  

 

   
 

Spotify is now the primary source Americans 12+ use to follow music 
The Music Discovery Report released by Edison Research 

 
FOR IMMEDIATE RELEASE 

Somerville, NJ August 15, 2024 – Edison Research has released the Music Discovery 
Report, detailing how important following music is to the U.S. population 12+ as well as 
what specific platforms audiences use to stay up to date with music. The report also tracks 
how platform usage has evolved over time. 

The never-before-seen findings were presented in a webinar led by Alex Bargiacchi, Senior 
Director at Edison Research.Top findings for music discovery include:  

• Almost one half of the U.S. population 12+ say it’s important to them to keep up 
to date with music: 14% of Americans 12+ say it is very important to keep up to 
date with music and 35% say it is somewhat important. 

• Spotify has grown over time to be one of the most influential platforms for 
music discovery: In 2016, 25% of Americans 12+ used Spotify to learn about 
music; today that number is almost double, as 48% of Americans 12+ use Spotify to 
learn about music. Spotify also leads all other platforms as the one source used 
most often to learn about music.  

• Social media plays an integral role in music discovery for people age 12-34, 
especially compared to older age segments: Among Americans age 12-34 who 
say it is “very” or “somewhat” important to keep up to date with music, 63% use 
Instagram, 58% use TikTok, and 18% use Facebook as sources. 

• Americans age 12-34 and those who identify as African American are the most 
likely to be dedicated music followers: Close to one-quarter of African Americans 
age 12+ say it is very important to keep up to date with music, followed by an 
additional 41% who say it is somewhat important.  

• Word of mouth, YouTube, and AM/FM radio continue to play important roles in 
music discovery: Of Americans age 12+ who say it is “very” or “somewhat” 
important to keep up to date with music, 82% use friends/family, 70% use YouTube, 
and 50% use AM/FM radio as sources to do so. 

Bargiacchi said, “Knowing your desired audience is extremely important when crafting your 
music promotion strategy. Habits and preferences differ significantly among various 
audience segments. Understanding and utilizing data should always be part of any music 
promotion strategy to help artists and creators reach strategic goals.”   
 
Click here to download the Music Discovery Report 
 

https://www.edisonresearch.com/wp-content/uploads/2024/08/Music-Discovery-Report-Presentation.pdf


 

  

 

   
 

About Edison Research   
Edison Research conducts survey research and provides strategic information to a broad 
array of clients worldwide, having conducted research in 66 countries. Edison Research’s 
The Infinite Dial® series has been the survey of record for digital audio, social media, 
podcasting, smart speakers, and other media-related technologies since 1998. The 
company’s Share of Ear® survey is the only single-source measure of all audio in the U.S. 
Edison Research is the leading podcast research company in the world, producing the only 
survey-based data on podcast listening in the U.S, Edison Podcast Metrics, and has 
conducted research for many companies in the space. Since 2004, Edison Research has 
been the sole provider of election data, race projections and analysis to the National 
Election Pool (ABC News, CBS News, CNN, NBC News) for every presidential primary and 
general election. 

###  

For more information:  
Daniella Peter Paul-Loor  
Marketing Manager  
dpeterpaulloor@edisonresearch.com 

 

https://www.edisonresearch.com/the-infinite-dial/
http://www.shareofear.com/
https://www.edisonresearch.com/edison-podcast-metrics/
mailto:dpeterpaulloor@edisonresearch.com

