
 

  

 

   
 

Sports Audio Plays an Integral Role in Female Sports Fandom 
The Sports Audio Report: Female Fans  

released by Edison Research, SiriusXM Media, and GroupM 
 

IMMEDIATE RELEASE 

Somerville, NJ July 16, 2024 – The latest report, Sports Audio Report: Female Fans with 
Edison Research, SiriusXM Media, and GroupM explores the unique audio listening habits 
of U.S. female sports fans and shows how they interact with sports beyond the field.  

Sports audio plays an integral role in female sports fandom – 57% of female sports fans 
“frequently” or “occasionally” listened to sports audio content in the last year. 

Findings were presented in a webinar by Salma Aly, Manager of Research at Edison 
Research and Sophie Anderson, Associate Director, Podcast Sales Marketing at SiriusXM 
Media. 

Top findings among women sports fans include: 

• The majority of females are sports fans: 57% of the U.S. female population age 
13+ consider themselves to be sports fans; an estimated 83 million Americans. 

• Female fans use sports to keep their family ties strong: 70% of women sports 
fans agree that sports brings their family closer together compared to 66% of male 
sports fans. 

• Female fans leverage sports for social connections: 58% of female sports fans 
socialize with other people while watching or listening to sports content. 

• Male sports fans are more likely to have cried because of the outcome of a 
sporting event than female sports fans: 25% of male sports fans say yes, they 
have cried and 20% of female sports fans say yes, they have cried. 

• Men and women rally behind women’s sports: 32% of male sports fans are 
following more women’s sports or athletes more than they were five years ago; 26% 
of female sports fans are following women’s sports or athletes more compared to 
five years ago. 

Top findings among women who listen to sports audio: 

• Female fans devote significant time to sports audio content: 33% of female 
sports fans listened to sports audio content in the last week; 37% of female sports 
audio listeners spent 5+ hours listening to sports audio in the last week. 

https://www.edisonresearch.com/
https://www.siriusxmmedia.com/
https://www.groupm.com/


 

  

 

   
 

• Female sports audio listeners are more likely than male sports listeners to 
listen to sports audio with others: 80% of female sports audio listeners ever listen 
to sports audio with other people compared to 73% of male sports audio listeners. 

• Female sports audio listeners are turning to podcasts to seek new 
perspectives: 59% of female sports audio listeners and 67% of female sports 
podcast listeners say yes that they consume sports audio to hear unique 
perspectives on sports topics not covered in other media. 

• There is an opportunity with female sports audio listeners as they lack a wide 
variety of content: 35% of female sports audio listeners agree that there aren’t 
enough sports audio programs that give different perspectives; 34% agree that there 
aren’t enough audio programs that cover the sports they like/follow. 
 

Aly said, "Like our former first lady Abigail Adams once wrote, ‘Remember the ladies.’ This 
is something that we still need to keep in mind, especially when we are creating sports 
podcasts. We know women really love sports so having more variety and representation for 
women sports is a must for the industry.” 

 

Click here to download the Sports Audio Report: Female Fans. 

 

About the study  
The Sports Audio Report: Female Fans was based off an online study of over 3,500 U.S. 
individuals age 13+ who self-identify as sports fans (a four or higher on a 10-point scale) 
and 1,502 of those sports fans who self-identity as female. Fans are defined as someone 
who self-reports a four or higher on a 10-point scale where 1 means “not a fan at all” and 
10 means a “super fan”. Sports listeners are defined in Edison Research’s Share of Ear as 
consuming sports audio content on their diary day. 

About Edison Research       
Edison Research conducts survey research and provides strategic information to a broad 
array of clients worldwide, having conducted research in 66 countries. Edison Research is 
the leading podcast research company in the world, producing the only survey-based data 
on podcast listening in the U.S., Edison Podcast Metrics, and has conducted research for 
many companies in the space. Edison Research’s The Infinite Dial® series has been the 
survey of record for digital audio, social media, podcasting, smart speakers, and other 
media-related technologies since 1998. The company’s Share of Ear® survey is the only 
single-source measure of all audio in the U.S. Since 2004, Edison Research has been the 
sole provider of election data, race projections and analysis to the National Election Pool 
(ABC News, CBS News, CNN, NBC News) for every presidential primary and general 
election.       

https://www.edisonresearch.com/wp-content/uploads/2024/07/Sports-Audio-Report-Female-Fans-Presentation.pdf
https://www.edisonresearch.com/solutions/share-of-ear/
https://www.edisonresearch.com/edison-podcast-metrics/
https://www.edisonresearch.com/the-infinite-dial/
http://www.shareofear.com/


 

  

 

   
 

About SiriusXM Media  
SiriusXM Media brings advertisers closer to the stories and music that listeners love, 
creating deep connections between fans and brands. The gateway for marketers to the 
largest digital audio advertising ecosystem in North America, SiriusXM Media includes 
extensive Streaming and Podcast Networks featuring exclusive access to music, talk and 
podcast advertising across SiriusXM, Pandora, SoundCloud, audiochuck, Crooked Media, 
NBCUniversal, and much more. As the longtime leaders in audio advertising, only SiriusXM 
Media delivers audiences tailored brand experiences courtesy of sonic creative agency 
Studio Resonate, while making it easy for every marketer to produce, plan, buy, and 
measure across its entire audio universe, with innovative ad tech solutions powered by 
AdsWizz. For more information, please go to: https://www.siriusxmmedia.com/. 

About GroupM 
GroupM is WPP’s media investment group and the world’s leading media investment 
company with a mission to shape the next era of media where advertising works better for 
people. The company is responsible for more than $60 billion in annual media investment, 
as measured by the independent research bureau COMvergence. Through its global 
agencies Mindshare, Wavemaker, EssenceMediacom, and T&Pm, and cross-channel 
performance (GroupM Nexus), data (Choreograph), entertainment (GroupM Motion 
Entertainment) and investment solutions, GroupM leverages a unique combination of 
global scale, expertise, and innovation to generate sustained value for clients wherever 
they do business. 

###  

For more information:  
Daniella Peter Paul-Loor  
Marketing Manager  
dpeterpaulloor@edisonresearch.com 
 

https://www.siriusxmmedia.com/
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