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Who are Sports Radio Listeners?

“Have you listened to any Sports talk, including sports news, opinions and commentary — on any AM or FM
radio station, on satellite radio or an online radio station — for more than one hour in the last month?”

Sports Talk
Monthly
Listeners
28%

Not Sports
Talk Monthly
Listeners
72%
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Who are Sports Radio Listeners?

“Have you listened to any Sports talk, including sports news, opinions and commentary — on any AM or FM
radio station, on satellite radio or an online radio station — for more than one hour in the last month?”

Age 25-54
50%

Age 12-24
16%
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Who are Sports Radio Listeners?

“Have you listened to any Sports talk, including sports news, opinions and commentary — on any AM or FM
radio station, on satellite radio or an online radio station — for more than one hour in the last month?”

White/Other
69%

African-
American
13%

Hispanic
18%
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Part of Radio’s Challenge —
Americans don’t wake up to it any longer

“Which one of the following do you do most often at home in the morning?”
12+ Sports Talk Listeners

Television
35% Television

38%

Internet on a

desktop/laptop Internet on a
computer desktop/laptop
13% computer
12%
Don't
Don't Internet on a Know/Other Internet on a
Know/Other cell phone 7% . cell phone
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While Sports Radio fans are more likely to have
a radio in their bedroom, 3/4ths have a TV

“In your bedroom, do you have a...?”

Television

60%

m12+

m Sports Talk Listeners
Desktop/Laptop computer
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The Device that is Changing Everything —
The Smartphone

% Who Own a Smartphone

Sports Talk Listeners
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Even though your content is unique, Sports Talk
listeners are more likely to consume Online Radio

% Listened to Online Radio in Last Month

Sports Talk Listeners
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Online Radio = Listening to AM/FM radio stations online and/or listening to streamed audio content available only on the Internet
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Four-in-ten Sports Talk Listeners
Consume Online Radio Weekly

% Listened to Online Radio in Last Week

Sports Talk Listeners
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Sports Talk Fans are Slightly More Likely
to be Familiar with Podcasting

% Familiar with Podcasting

Sports Talk Listeners
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One-third of Sports Talk Fans
have Ever Listened to a Podcast

% Who Have Ever Listened to an Audio Podcast

Sports Talk Listeners
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Sports Talk Fans are Significantly Vlore
Likely to Subscribe to SiriusXM Satellite Radio

“Do you currently subscribe to SiriusXM Satellite Radio?”

12+ Sports Talk Listeners

No
79%
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Don’t Doubt Facebook’s Importance in Your Space

% Using Each Social Networking Site/Service

Have personal profile on Facebook

Have personal profile on LinkedIn 19% o
22%

Have personal account on Instagram : 6°} 9%
o

Have personal profile on Google+ 17%
18%
Ever use Twitter 1 61°/§° %
Have Pinboard on Pinterest 13%
10%

E Snapchat 13%
ver use p 8% o

Have personal profile on MySpace 91/0%
(o]

Ever use Vine 9%
9%
Have personal account on Tumblr . 5§/%
o
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Twitter, for all its fame,
IS not actively used by many...

“Do you ever post status updates to Twitter?”
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... But People Hear about Tweets Constantly

“How often do you hear about Twitter feeds, commonly called tweets, through traditional
media outlets such as TV, radio, newspapers or Websites other than Twitter?”

Regularly but
not Daily
19%

Almost Every SOTgii/mes
Day (<}
50%

Rarely
5%
Never
6%
Don't Know
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Radio Listeners ‘Get’ Time Shifting,
Even if Radio hasn’'t Made it Easy (yet)

“How interested would you be in the ability to listen to your favorite AM/FM radio
personalities and programs over the Internet on-demand?

12+ Population Sports Talk Listeners

Somewhat
Interested Somewhat
31% Interested
33%

Very Interested
Very Interested Not Very 22%

19% Interested
15% Not Very
Interested
13%

Don't Know Don't Know
30/0 2°/O

Not At All Not At All
Interested Interested
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Sports Talk Listeners are interested in all this stuff

% Aware of...
Pandora

iHeartRadio
iTunes Radio
Rhapsody
Spotify
Google Play All Access
Slacker
Radio.com
Tuneln Radio
Last.fm

Rdio

Songza

_ Stitcher
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Sports Talk Listeners are MORE likely to have

consumed content from Online Radio Brands
% Who Listened in Last Month to...

Pandora
iHeartRadio
iTunes Radio

Spotif
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Nearly a Quarter of Sports Talk Smartphone
Users have Downloaded the ESPN Radio App

% of Smartphone Owners Who Report Having Downloaded Each App to Their Smartphone
Pandora 50% 56%
iHeartRadio
AM/FM Station App
ESPN Radio

Spotify =124

Google Play All Access K m Sports Talk Listeners
SiriusXM S 7%
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The Car — It’s Kind of a Big Deal

% of Cell Phone Owners By Age Group Who Have Ever Listened to Online Radio in a Car
by Listening to the Stream From a Cell Phone Connected to a Car Audio System

Sports Talk Listeners
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Boy, that Escalated Quickly

% With an In-Dash Information/Entertainment System in Primary Car

Sports Talk Listeners
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Tell Your Hosts to STOP TALKING POLITICS!

“When it comes to politics, do you usually think of yourself as a...?”

18+ Population

Democrat
28%

Don't
Know/Refused
17%
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Republican

19%

Independent

Something
Else
14%

22%

Base: Age 18+

Sports Talk Listeners

Democrat
33%

Don't
Know/Refused
12%

Republican
22%

Independent
22%

Something
Else
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